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The PEOPLE WHO WILL CHANGE
HOW WE WORK and LIVE

OVER the NEXT
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PATRICK GRADY
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REPORT FROM THE

FUTURE

Sure, there's plenty to l'm about in the coming dcudo—dnmdll natural resources,
owei]m' qwulallm ||'|$m»ll|% technology, and growing conflict, But are we sﬂml"
Fhill upl ving, too. We're learming 1o engineer

mgamfmmommllww solar power on a vast seale, bulldmbonbo!'ght

our wars—and even make a cubicle we'd actually want to wnrk in. Inside, 50 porlrnlls

from the future: people in business, lcduml arts, and beyond who

.lnc wnnm the history of the next 10 ]ye.nm m_y aren't n]l heroes, Some are simply
opportunity. But they're all smon, and they all 1ell you s Tot about where
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Machael Funk Unded Maturat Foods

et et SCHEDULING

kg Johw . Jonws 11 + + Patrick Grady /

e Culty Dully & Paners

Ehrmteh Charmock Cataghons

Prfi Adwetcia Mots TV

Gary dackaon Blackwane UEA % Patrick Grady wants 1o be your "viriual® personal
vt Cirman: Propect gt assistant. He'll schedule your travel, entertainment,
R meetings-- and even, very soon, your home repair.

And he'll do it all through a simple Web interfoce
that sutomatically keeps your calendar and alerts
you if something changes. For now, Grady, 38 and
dangerously hypercaffeinated, pitches only to big
companies such as Motorola, Whirlpool, GlaxoS-
mithKline, and Hewlett-Packard; he hos already
scored o total of 500,000 subscribers in less than o
year. Employers love Rearden's product because all
k-reluted i i

P are made B
policy. "Its a big idea,” says Bruce Richardson,
chiefl rescarch officer of AMR Rescurch. "He's
serving highly mobile white-collar workers and ap-
peasing their finance departments, too.”

—~David Lidsky
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